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Content Marketing 
Content marketing is a systematic process of consistently providing relevant, useful content to a 
target audience. On a long term basis, it should drive users into profitable actions, such as 
completing a purchase on an eCommerce store. 
 
Content marketing is different from traditional marketing efforts in the fact that there will be no 
direct sales goals to meet. The approach of content marketing is always long term, and hence it 
will more time to show results. Most major businesses focus actively on content marketing, as it 
helps in long term goals such as brand building, developing a consumer base, etc. In simpler 
terms, content marketing is focused on educating your users rather than pushing them into a 
desirable action. 
 

   
 

http://learnwoo.com/
https://www.facebook.com/learnwoo/
https://twitter.com/learnwoo_com


 

 
 

Though it is a long term strategy, you need to follow a systematic process to find results in 
content marketing. Here is an outline on the varied aspects of content marketing. 

Create a strategy 
Effective marketing is never a shot in the dark. You need to have a precise idea on what you are 
going to achieve with your marketing efforts. So, one of the primary aspects of a marketing 
strategy is to have well-defined, attainable goals. For example, you can have a goal like achieve 
a certain number of traffic by this month. Or, get a certain number of registered users on your 
site by the year end. However, it is always a good idea to define these goals to be as specific as 
possible, than scribbling down something vague and generic. A clearly defined goal will give a 
better perspective to execute. 
 
When you are just starting out, it is going to be really difficult to come up with original, innovative 
ideas. So, it is quite an obvious option to find out what your competitors are doing. How are they 
driving users to their site? What specific strategies are they trying out to engage and retain 
customers? Are they especially active in a particular social media channel. A lot of these factors 
might point you in the right direction, when you are looking for ways to develop a feasible 
marketing strategy. 
 
Basically, at the start, your content strategy involves three aspects - finding a target audience, 
listing out the topics that you want to write about, and finding out the specific keywords for each 
of these. Let’s look into each: 
 
Now, it is very important to understand your target audience, when you are thinking about 
marketing. There are several ways to define your target audience, if you don’t have a clear 
picture already. Based on your business, you will have at least an idea of the broader domain 
you are working on. Go to question and answer forums, and social media groups, related blogs, 
etc., and find out people who are talking about products or technology that you are interested in. 
Identify the demographics and psychographics of your target audience. You might get hands on 
to this data as a range; for example an age group between 30-35. You should further this target 
audience to create a single persona. Create an identity around this persona, and fix it as your 
target audience. Now it will be easier for you to communicate with your target audience. 
 
There are several online resources that will help you find your target audience. These tools will 
give you an idea on how your competitors are driving traffic to their sites. In addition, you will 
also get an idea of the demographics, specific interests, channel of engagement, etc., of their 
users. 
 
Quora 
Quora is one of the most popular question and answer forum resource that you can make use of 
to understand the specific problems faced by your potential users or customers. You will also 
able to identify the experts in the domain by browsing through the answers. This will be a 
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definite starting point when you get on with a particular topic. For example, if you are thinking of 
developing content on the topic ‘WooCommerce themes’, you can simply do a search on Quora 
and go through the results. 

 
 
Social media groups 
One of the best places to see engaging users will be social media groups discussing specific 
domains. For example, there are several groups dedicated to WooCommerce in Facebook and 
LinkedIn, which help us in understanding potential readers of LearnWoo. Sometimes, we get 
ideas for our next blog article too from here. 
 

Narrowing down on your target audience 
Target marketing is especially important for when you design your marketing 
communication.You can’t always talk to all the audience that you probably want to address. 
Instead, you can focus on a smaller group of audience, whom you identify based on specific 
characteristics. These specific characteristics are demographics, psychographics, location, 
industry, etc. Examples of demographic data include age, gender, marital status, etc., of a 
person. Psychographics focus more on their personalities, likes, dislikes, etc. Combining 
geographical locations, and the industry they belong to will give you great scope to narrow down 
on your target audience. 
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